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E ITALIAN EXCELLENCE THAT
HAS REVOLUTIONED THE WORLD
OF PRIVATE WELLNESS.
We create unique environments, characterized by authentic

beauty, innovation and technology that represent
the best of Made in Italy around the world.
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the Private
Wellness

oImparly

WELLNESS AS
IFESTYLE
To improve people’s lives means giving the

opportunity to experience at best the
time we dedicate to ourselves.




THE COMPANY'S SOUL

"Being a family run business means transmitting
our values in everything we do’

The Gessi family guides the company following
ethical and moral principles, creating a value that
ooes beyond economic profit. Being a family run
business guarantees speed in making decisions,
social responsability and an emphasis on quality.

our .
amily



OUR
TERRITORY

~ashion and Culture

Manitacturing Industry
High Precision Mechanics
Natural Wonders

Headquarter

AN IMMERSION
- WONDERS OF [ TALY




Made in ITALY
Made in GESSI
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INDUSTRY

TECHNOLOGY AND INNOVATION

We constantly invest in new production
technologies and innovative machinery, in order to
guarantee the maximum precision and efficiency.

ONENONENO

Precision Service Speed




HIGH TECH AND RHIGH TOUCH

Craftsmanship encloses all the beauty of our
products, culture and identity. Knowledge,
tradition, novelty and technology:

essential ingredients for reaching the

high quality and creativity that

characterize the Gessi collections.

eautiful

and well made



ustainability

WE ARE A GLOBAL COMPANY.
AS OUR COMMITMENT.

WE WANT TO CREATE WELLNESS FOR THE PRESENT
GENERATION. WITHOUT COMPROMISING THE FUTURE ONES.
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there is no
PLANE'T



1 OOO/O OUR COMMITMENT FOR

RENEWABLE ENERGY A GREENER WO

87 %

RECYCLED WATER

100% of the energy we use comes from renewable sources,
and the 40% of that Is produced internally through
392.860 photovoltaic cells.

| GESS| DESIGN FOR NATURE
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800 avoided tons of CO2

1 05000 preserved trees
121 000000 avoided liters of oll




eople first
and foremost

—very day, we give lite to
comfortable and stimulating
workplaces, that guarantee
the best in terms of health,
security and education.



INTELLIGENT HEATING

NATURAL LIGHTING
SYSTEM
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SPACE

LARGENESS, COMFORT

AND TIDINESS




PLresceice

20 BRANCHES
600 PEOPLE
100 COUNTRIES

WE BRING THE MADE IN GESSI
ALL OVER THE WORLD

e Canada

e USA

e Portugal

e Spain

e UK

e France

e Benelux

e Germany

e Switzerland
o [taly

e Ukraine

e Dubal

e Saudi Arabia
e RUSSIa

e India

e China

e Hong-Kong
e Thailand

e Australia

e Vietham
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CASA GESSI MILAN

Via Manzoni 16A - 20121 Milano - Italy

A,

CASA GESSI SINGAPORE

165 Penang Road, 238465 Singapore

CASA GESSI LONDON

The Old Sessions House, 22 Clerkenwell Green, London, ECIR ONA

GESSI BOUTIQUE DUBALI

Al Quoz Industrial Area 1 - Street 2A, Dubai, UAE

CASA GESSI RIYADH

D Square est Al Mohammadiyah /060 Takassusi street, 12362, Riyvadh Saudi Arabia

CASA GESSI LOHNE

Weidengrud 10 - 32584 Lohne - Germany

CASA GESSI SHANGHAI

Red Star Macalline-Zhenbei Branch- 1108 ZhenBei Road - Shanghai
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1LANO

Via manzoni 16,
in the heart of the fashion district,
a few steps from the Dome and

Alla Scala theater

CASA GESSI MILANO




INGAPORE

CASA GESS
IN PENANG ROAD

A unigue location: one of the few Victorian
palaces that survived, in between modern
Singapore’s skyscrapers.




CASA G

-S551 LON

INn the heart of
Clerkenwell
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iNnternational city par excellence,

5SS DUBA

a boutigue iImmersed

CASA G

EFFFFFFFFFFTFFI

L 2 e e



OHNE.

CASA GESSI LOHNE

Inside the Architektu rvverkstat_t,
the global center for the kitchen.
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roduct

- [HICAL DESIGN

Unique, distinctive, accessible

INNOVATION

Always ahead

QUALITY

High performance excellence

Gessi style is a combination of things that goes beyond
appearances: culture, communication and design.




- [ HICAL DESIGN

ETHICAL PRODUCTS DO NOT EXIST.
FTHICAL COMPANIES DO.




LOOKING FOR
PERFECTION

Our commitment for a product culture does not result in
a stylistic exercise for its own sake: The Gessi products
have the ambition of improving people’s quality of life and
wellness through function, design and technology.

This is the company’s distinguishing mark.




nnovation

ARCHITECTURAL
WELLNESS

A revolutionary approach

In Interpreting wellness

and living spaces. Design,
customization and
functionality combine in the
perfect union with water, light
and architecture.

P?:_IIH .
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uality

QUALITY NOT ONLY
IN PRODUCTS, BUT IN
PROCESSES ASWELL.




U T DOOR

A distinctive and refined
approach that embraces the
most intimate living spaces

KITCHEN
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All the different ways of adding value
and interpreting environments.
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eatured by the best
hotels worldwide

WE HAVE COOPERATED WITH SEVERAL HOTEL CHAINS
ACROSS 5 CONTINENTS AND OVER 40 COUNTRIES.

FOUR SEASONS

A\al"\;loit \\\!\!Z// S HAN?RI LA THE PENINSULA

H O T E L S

MANDARIN ORIENTAL HOTELS and RESORTS
THE HOTEL GROUP
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HOTELS & RESORTS
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and

WELLNESS EXPERIENCE ARCHITECTURE
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